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ABSTRACT: New Jersey Bell has found direct mail to be the most effective 
means of marketing its services. The medium has the capability of 
segmenting the market and delivering a message to a specific market. 
Immediate measurement of the success of a program is another advantage. The 
telco has used direct mail to market a wide range of telephone services, 
but has enjoyed the most success using direct mail for marketing custom 
calling services. The Direct Marketing Group (New York, New York) has 
conducted the program for New Jersey Bell. Its operation includes a letter 
shop, a data center that produces personalized letters, computer printing, 
list brokerage, and merge/purge of lists. In its work for New Jersey Bell, 
it operates in concert with other media. Print and radio advertisements are 
used to reach business customers and bill inserts bring the ad message to 
residential customers. Because phone services are not universally available 
to all customers, the telco called in Direct Marketing Group to help it 
target its service ads to the right groups. 
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